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Tém tit:

Viét Nam hién nay dang trién khai rat nhiéu chwong trinh nham tang cwong nang lec san xudt
néi dia, tuy nhién két qua dem lai con han ché. Nghién ciru xdy dung mé hinh cdc yéu té tic dong
dén y dinh mua cdc san pham thwe pham cho tré em ciia nguwoi tiéu ding Viét Nam. Khdo sat
dinh heong bang bdang hoi cia nghién civu nay dwoe tién hanh trén 846 nguwoi tiéu ding ¢ Ha
Néi, Pa Nang va Thanh phé Ho Chi Minh. Két qua nghién ciru cho thdy nhén t6 cam nhédn hang
noi, su thién cam, tham khdo biéu twong, gia dinh, chu nghia vi chung, tham khao chuyén mon
co tac dong manh dén y dinh mua. Bén canh do, dé tdac dong dén su cam nhdn cua khéch hang,
cdc nha san xudt va kinh doanh can tdc dong dén nhan t6 chi nghia vi chung va sy thién cam.
Két quad nay gitip cho cdc nha hoat dong thi trirong c6 mét géc nhin dinh lwong cdc yéu té tac
déng dén hanh vi mua cia khdch hang.

Tir khéa: Hang ndi; thue pham tré em; nguoi tidu dung; hanh vi nguoi tiéu ding; y dinh mua.

Factors affecting the buying intention of Vietnamese consumers: The case of domestic chil-
dren’s food products

Abstract:

Vietnam has implemented a number of programs to enhance the domestic production capacity.
However, the impacts are still small at present. This study develops a model of factors affecting
the Vietnamese consumers’ buying intention for children food. A survey of 846 consumers from
three big cities of Vietnam (Ha Noi, Da Nang and Ho Chi Minh City) was conducted. The results
revealed that, the domestic product judgement, empathy, reference symbol, family, ethnocen-
trism, professional references showed significant contribution to consumer buying intention.
Besides, to influence consumers’ judgement, the manufacturers and sellers should focus on the
sympathy and ethnocentrism. The results also provide some implications for the marketers.

Keywords: Domestic goods/products, children food; consumer behavior; buying intention.

1. Gidi thiéu

Hién nay, mét bo phan ngudi ti€u dung Viét van
con kha tho o véi hang ndi, chuong hang ngoai va
hang nhap khau; trong khi d6, cc bién phap, chinh
sach cia doanh nghiép Viét cling nhu cac co quan
quan 1y nha nude van con mot sé kho khin, ton tai
nhu: su phéi hop gitra doanh nghiép va cac co quan
quan 1y nha nudc van chua chit ché trong van dé
truyén thong, dan dén chua thuc su tac dong manh

vao tam 1y, hanh vi nguoi tiéu dung (Lé Viét Nga,
2015).

i véi thue phém tré em va dac biét 1a san phém
sita bot, san pham quan trong va c6 gié tri 16n nhat
thi tim 1y sinh ngoai dugc thé hién rd nét nhat. Vu
truéng Vu cong nghi€p nhe Bo Cong thuong cho
biét, hién nay, trong thi truong stra bot, hang ngoai
chiém dén khoang 70%. Ddi véi cac san pham khac,
tuy hang noi chiém da s6 nhung tdm 1y chuong hang
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ngoai van phd bién tai cac thanh phd 16n. Chinh vi
vay viéc hinh thanh mgt mé hinh danh gid duogc céac
yéu t6 tac dong dén y dinh mua cua nguoi tidu dung
thuc phém tré em tai thi truong Viét Nam la mot chu
dé c6 y nghia ca vé 1y thuyét va thyc tién kinh doanh
ciia doanh nghiép ciing nhu cong tac diéu tiét thi
truong ctia Nha nudc.

Céc nghién ciru da duge cong bo lién quan dén
chu d& cac nhan td tac dong dén y dinh mua thyc
phim tré em tai Viét Nam hién nay khong nhiéu,
chu yéu tap trung vao mot loai san phém, mot sd
nhan t6 doc 1ap va theo timg tinh, thanh phd nhu
nghién ctru hanh vi ti€u dung sira bot cho tré dudi 6
tudi tai Can Tho cta Lé Thi Thu Trang & Tran
Nguyén Toan Trung (2014); nghién ctru ctia Nguyén
Dinh Tho & cong su (2008) vé chii nghia vi ching
va sy nhay cam vé vin hoa tac dong dén y dinh mua
hang ndi va hang nhap khau ctia ngudi tiéu ding
Viét Nam. Trén thé gidi, cac nghién ciru tiéu biéu vé
tac dong ctia chi nghia vi chung, cam nhén vé san
phém, su 4c cam va thién cam, chuin mutc xa hoi
dén y dinh mua phai ké dén nhu nghién ctu cua
Klein & Ettenson (1999), Shimp & Sharma (1987),
Xiang & cong su (2012).

K& thira va phat trién cac nghién ctru trude diy,
nghién ctru nay mo rong khung 1y thuyét cac yéu tb
tac dong dén hanh vi nhu chuin muc x3 hoi, su
thién cam, gia dinh, nhom tham khao tac dong dén
cam nhan hang ndi va y dinh mua hang thyc pham
tré em cua nguoi ti€u dung Viét Nam. Pham vi
nghién ctru ciing dugc trién khai trén ca ba thanh
phé 16n tai ba mién 1a Ha Noi, Pa Ning va Ho Chi
Minh.

2. Co s& 1y thuyét va gia thuyét nghién ciru

Dua vao khung 1y thuyét cac yéu t6 tac dong dén
y dinh mua ngudi tiéu dung cua Engel & cong su
(1993), Howard & Sheth (1989), Fishbein & Ajzen
(2010), nghién ctru nay tap trung xay dung mo hinh
cac nhan tb tac dong dén y dinh mua hang ndi, cu
thé bao gdm: cac bién doc 1ap 1a cha nghia vi ching,
chudn muc xa hoi, su thién cam, gia dinh, nhom
tham khao; bién trung gian 1a bién cam nhéan hang
noi; bién phu thudc tiép nhan sy tac dong 1a bién y
dinh mua. Trong d6, y dinh mua la h¢ qua cua su
cam nhan d6i voi hang nodi va cac cac yéu to moi
truong tac dong (gia dinh va nhom tham khao) duoc
dung dé dy doan hanh vi mua hién tai.

Y dinh mua

Engel & cong su (1993) chi ra rang ngudi tiéu

dung luén hinh thanh y dinh mua trudc cac hanh
dong mua cu thé va thuong quyét dinh mua cac san
phém ma ho da c6 cac cam nhan, nhan thuec tich cuc
tir truée. Nhu vdy, cam nhan vé san pham giap
khach hang c¢6 dugc sy vu ti€n trong cac phuong an
Iyra chon mua cua minh. Trong thuc té, hanh vi mua
con bi tac dong bai cac yéu té tinh hudng tai diém
ban hang va viéc nghién ciru tac dong nay gip nhiéu
khé khin, chinh vi vay phan 16n cac nha nghién ctru
danh gia hanh vi mua thong qua ¥ dinh mua. Young
& cong sy (1998), Newberry & cong su (2003),
Chandon & cong su (2005) nghién ctru y dinh mua
clia nguoi tiéu dung & cac qubc gia khac nhau chiu
tac dong bdi cac nhom nhan td khac nhau va phu
thudc vao loai san pham nghién ciru.

Cim nhgn vé hang nji

Cam nhan vé hang ndi la thai do ctia nguoi tiéu
dung d6i v6i hang ndi néi chung va su tac dong qua
lai gitta cdm nhan vé chét Ivong hang héa dua trén
xut xr ndi dia cua nd va thai do dbi véi cac san
pham ndi n6i chung. Cac nghién ctru gan diy duoc
thuc hién trén ca cac thi truong cla cac nudc phat
trién va dang phat trién. Klein & Ettenson (1999),
Kaynak & Kara (2002), Hamin & Elliott (2006)
nghién cuu nhan thuc thai d6 cta nguoi tiéu dung
d6i v6i hang noi va hang ngoai trén nhiéu khia canh
nhu thuong hiéu, thiét ké, chét luong, hé théng phan
phdi, truyén thong, van hoa,... tic dong dén y dinh
va hanh vi mua. K& thira cc tic gia trén, nghién ctru
nay dua ra gia thuyét H1.

HI: Cam nhén ciia nguoi tiéu ding vé hang ndi
co tdac dong tich cuc dén ¥y dinh mua hang ngi cua
nguoi Viét.

Chii nghia vi chuing trong tiéu dung

Chu nghia vi chung (Ethnocentrism) 1a mét thuat
ngit xa hoi hoc. Sumner (1906) cho ring cha nghia
vi chiing danh gia cac nén vian hoa khac thong qua
hé théng gia tri va chuin muc cia mot nén van hoa
nhit dinh. Nhin chung, chi nghia vi ching gin véi
mot nén van hoa co xu hudng coi cac gia tri, chuin
muc cla nén van hoa cia nd hon cac nén van hoa
khac.

Chu nghia vi ching trong tiéu dung (consumer
ethnocentric) la mot khai niém riéng dugc hinh
thanh tir cht nghia vi chiing trong tadm 1y hoc xa hoi
hoc. LeVine & Campbell (1972) dua ra dinh nghia
cht nghia vi chung trong tiéu dung 1a h¢ thong gia
tri va biéu tuong ciia mot dan toc hoac mot quéc gia
duoc ton vinh va ty hao, trong khi hé théng gia tri
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va biéu twong cua cac dan toc khac, qubc gia khac
lai bi coi thuong. Shimp & Sharma (1987) da ung
dung khai niém chu nghia vi ching trong marketing
va hanh vi ngudi tiéu dung dé xay dung bo thang do
CET (consumer ethnocentric tendency) dé danh gia
khia canh kinh té ctia cht nghia vi ching ctia nguoi
tiéu dung. Str dung bo thang do nay, mot s tac gia
khéc nghién ctru hanh vi mua ctia khach hang bi tac
dong boi chi nghia vi ching trong tiéu dung dbi véi
nhiéu nhém san pham khac nhau, trong d6 dién hinh
nhu Suh & Kwon (2002), Ang & cong su (2004).
Nguyen & cong su (2008) nghién ctru tac dong cua
chu nghia vi chung trong ti€u dung va sy nhay cam
vé vin hoa tac dong dén y dinh mua hang ndi va
hang nhap khau cta nguoi tiéu ding Viét Nam. Ké
thra cac tac gia trén, nghién ciru nay dua ra gia
thuyét H2 1a chu nghia vi chiing trong tiéu ding cta
nguoi Viét co tac dong tich cuc dén y dinh mua
hang ndi va cam nhéan vé hang noi cia ho.

H2A: Chu nghia vi chung trong tiéu dung cua
ngueoi Viét ¢ tac dong tich cuee dén y dinh mua hang
noi cua nguoi Viét.

H2B: Chu nghia vi chung trong tiéu dung cua
nguoi Viét co tac dong tich cuc dén cam nhan vé
hang ngi cua nguoi Viét.

Chuin mue xd hi

Chuan muyc x3 hoi 1a mot trong cac yéu td chinh
tac dong dén hanh vi va cac quyét dinh trong tiéu
dung cua cac ca nhan trong xa héi. Cialdini & cong
su (1990) cho rang con ngudi luén quan tdm dén ky
vong va hanh vi cia nhitng nguoi xung quanh, do
do, khi dwa ra cac quyét dinh cua minh ho ludn cin
nhic xem diéu gi 1a pht hop va chuan myc xa hoi
duogc coi 1a c6 tac dong sau sdc dén hanh vi va su
Ira chon cua ho. Céc nghién ctru phd bién lién quan
dén chuin muc x3a hoi tac dong dén hanh vi nhu:
Sheeran & cong su (1999) nghién ctru chuin muyc
xa hoi tac dong dén y dinh mua; Rivis & Sheeran
(2004) nghién ctru hanh vi c6 ké hoach bi tac dong
boi chuin muc;... Tl co s& nay, nhom gia thuyét H3
dugc xay dung nhu sau.

H3A4: Chudn muc xa héi cia nguoi Viét co tac
déng tich cuc dén y dinh mua hang néi cia nguoi
Viét.

H3B: Chudn muc xd héi cia nguoi Viét co tac
dong tich cuc dén cam nhdn vé hang noi cua nguoi
Viét.

Suw thién cam

Su thién cam la mot khai niém hinh thanh trong

tam 1y hoc, cac nghién ctru trong hanh vi nguoi tiéu
dung lién quan chu yéu dén tic dong cua su thién
cam dén qua trinh tiép nhan va xu 1y thong tin cua
ngudi tiéu dung, tac dong dén viéc ra quyét dinh lwa
chon nhén hiéu, mua va sir dung san phim. C6 thé
ké dén mot sb nghién ciru dién hinh nhu: Aaker &
cong su (1986) nghién ctru vai tro cta thién cam tac
dong dén thai do. Ké thira nghién ctru trén, nhom
gia thuyét H4 duoc xay dung nhu sau:

H4A: Su thién cam cua nguoi Viét doi véi hang
noi co tac dong tich cuc dén ¥y dinh mua hang noi
cua nguoi Viét.

H4B: Su thi¢n cam cua nguoi Vit doi véi hang
noi co tac dong tich cuc dén cam nhan vé hang noi
cua nguoi Viét.

Gia dinh

Engel & cong su (1993) cho rang sy anh hudng
ctia gia dinh dén hanh vi mua mang tinh truc tiép va
phuc tap. Nguyén nhan 1a vi cac thanh vién trong
gia dinh hinh thanh mot trung tdm mua va né tac
dong dén hanh vi ca nhan, dong thoi qua trinh ra
quyét dinh mua cta gia dinh chiu anh huong cua
nhiéu yéu t6. Howard & Sheth (1989) nghién ctru
vai tro ra quyét dinh cua chong va vo trong gia dinh
va dua ra quan diém vé dam phan giita cic thanh
vién trong gia dinh. Vay gia thuyét H5 dugc phat
biéu nhu sau:

H5: Y khién tham khdo ciia gia dinh c6 tic dong
tich cuc dén ¥ dinh mua hang noi cua nguoi Viét.

Nhom tham khdo

Trong moi truong xa hoi cua ngudi tieu dung co
rat nhiéu méi quan hé ca nhan duoc hinh thanh
chinh thuc hodc khong. Céc nha nghién ciu
marketing sip xép chung thanh cic nhom va goi la
nhom tham khao. Cac nhom nay déu cé tic dong
tich cuc hodc tiéu cue dén hanh vi tiéu dung ctia con
nguoi. Engel & cong su (1993) dua ra cach phan
loai thanh nhém ngudng md va nhém tiy chay,
nhom chinh thiic va khong chinh thtc. Cac nhom
tham khao nay déu duogc cac tic gia cho 1a co tac
dong truc tiép hodc gian tiép dén qua trinh thong
qua quyét dinh mua. Bearden & Etzen (1982) chiing
minh ring nhém tham khao anh huong dén ¥ dinh
lwa chon san phim va thuong hiéu cua ngudi tiéu
dung. Ké thira cic tac gia trén, nghién ciru dua ra gia
thuyét H6 nhu sau:

HG6: Y khién ciia cdc nhém tham khdo ¢6 tac dong
tich cuc dén ¥ dinh mua hang néi cua nguoi Viét.

Qua cac gia thuyét trén co thé thay y dinh mua
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Hinh 1: M6 hinh nghién ciru dé xuit

Chit nghia
vi chiing

Cdm nhin
vé hang noi

duoc xay dung trén co sé co mbi lién hé chit ché toi
hanh ddng mua; va nd chiu sy tac dong bdi cac nhan
t6 nhu cha nghia vi ching trong tiéu dung, chuan
muyc xa hoi va sy thién cam, gia dinh va nhém tham
khao, cam nhan vé hang ndi. Nhan thirc cam nhéan
clia nguoi tiéu ding vé hang ndi 1a mot nhéan té
trung gian chiu sy tdc dong badi chi nghia vi chung,
chuin muc x4 hoi va su thién cam. M6 hinh nghién
ctru dé xudt duoc biéu dién nhu ¢ Hinh 1.

3. Phwong phap nghién ctru

3.1. Phwong phap thu thdp dir liéu

Dir liéu ctia nghién ctru dugc thu thap thong qua
phong van ca nhan tryc tiép ngau nhién tai cac diém
mua sim thuyc phdm tré em nhu chg, trung tim
thuong mai, cac ctra hang bach hoa, cira hang
chuyén doanh. Do viéc khong xac dinh dugc khung
ldy mau va dé han ché sai s6 hé thong, nghién ctru
tién hanh khao sat ngiu nhién cac khach hang mua
hang trong thoi gian mot tuan. Thoi gian thu thap
trong thang 5 va thang 6 nam 2014 tai ba thanh ph
16n d6 1a Ha Noi, Pa Nang, TP. Ho Chi Minh. Tong
cong co 846 bang hoi dugc phong van, dbi tugng
nghién ctru 1a cac ca nhan dang nudi con nhd dudi
10 tudi.

Két qua nhan khau hoc ctia cac ddi tuong nghién
ctru nhu sau: nam chiém 13,4% va nit 86,6%. Do
tudi phan bd nhu sau: 6,3% dudi 26 tudi, tir 26 dén
32 chiém 48,8%, tir 33dén 40 chiém 35,7%, trén 40
tudi chiém 9,2%. Co cu trinh do hoc van bao gé)m:
6,1% tot nghiép trung hoc co sé, trung hoc phd
thong chiém 27,5%; cao déng dai hoc chiém 57,9%,

tham khdo

Nhom

trén dai hoc chiém 8,5%. Co céu vé thu nhap hang
thang, dudi 5 triéu 1a 36,6%; 44,6% c6 thu nhap tr
5-10 triéu, 16,2% c6 thu nhap tor 10 — 20 triéu; va
2,6% c6 thu nhap trén 20 tridu. V& co cau ving:
35,7% s6 ddi tuong nghién clru séng tai Ha Noi;
39% song tai HO Chi Minh va 25,3% sbng tai Da
Nang.

3.2. Xdy dung thang do

Dbi twong nghién ciru duoc dé nghi tra 10i cac
cau hdi theo thang Likert 7 bac (1 hoan toan khong
ddng ¥ va 7 hoan toan ddng ¥) véi 7 nhan té nghién
ctru: Y dinh mua, Cam nhén vé hang ndi, Cha nghia
vi chung, Chuin muc x3 hoi, Su thién cam, Gia
dinh, Nhém tham khao. Cuy thé thang do cua timg
nhan t6 dugc xay dung theo cach thuc duoc trinh
bay dudi day.

Thang do ¥ dinh mua duoc nhiéu nha nghién ctru
trén thé gi6i phat trién, nghién ciu nay s dung
thang do 5 bién ctia Klein & Ettenson (1999).

Thang do cam nhdn vé hang noi, cam nhan vé
chat luong va dic tinh san phim dich vu duoc nhiéu
tac gia nghién ctru, nghién clru nay ciing st dung
thang do 6 bién cia Klein & Ettenson (1999).

Thang do chu nghia vi chung, thang do nay c6 su
thdng nhat cao giita cac tac gia nhu Shimp & Shar-
ma (1987), Nijssen & Douglas (2004), Klein &
Ettenson (1999) trong viéc st dung thang do “Con-
sumer  Ethnocentrism  Tendencies  Scale”
(CETSCALE), dugc phat trién boi Shimp & Sharma
(1987) véi 17 bién. Nghién ciru nay ciing dung thang
do rat gon v&i 6 bién cua Nijssen & Douglas (2004).
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Bang 1: két qua Cronbach's o va Tong phwong sai trich (EFA)

5 ~ A 5 ~ r * ,
Chunghia  Chuan muc g sy oy CAmBhAN - Gop gy NROM® tham ¢ g
vi chiing xa hoi hang noi khao
Cronbach's a 0.802 0.719 0.733 0.785 0.810 0.81-0.72 0.711
Téng phwong sai trich 62.15% 71.67% 62.34% 59.77% 70.03% 33%-30% 62.43%

Ghi chii: * Nhém tham khdo gom 2 nhan 16 con la Tham khdo biéu tiwong va Tham khdo chuyén mén

Thang do chudn muec xa hi trong nghién ctru nay
sit dung cua Minton & Rose (1997) véi 4 bién
nghién cou. Thang do sw thién cam trong nghién
ctu nay ké thira thang do cia Aaker & cong
su (1986) véi 6 bién nghién ctru.

Thang do gia dinh va nhom tham khdo 1a hai
thang do duoc st dung da dang cho nhiéu muc dich
khéc nhau trong nhiéu truong hop gia dinh ciing
dugc coi nhu mot nhom tham khao dac thu. Nghién
ctru ndy phat trién thang do tac dong cta gia dinh va
nhoém tham khao dén y dinh mua qua 3 budc. Budc
1 xac dinh khung 1y thuyét tac dong cua gia dinh va
nhém tham khao dén y dinh mua thuc phém tré em;
Budc 2 tién hanh phong van dinh tinh dé xac dinh
cac bién tac dong dén y dinh mua; Budc 3 tién hanh
nghién ctru dinh luong 1an 1 trén bang hoi thu
nghiém véi thang do Likert 7 bac va phén tich kiém
dinh thang do dé chon ra cac bién nghién ctru phu
hop. Két qua xay dung thang do gia dinh gdm 3 bién
quan sat, thang do nhom tham khao gdém 6 bién
quan sat.

4. Két qua nghién ciru

4.1. Kiém dinh thang do cdc nhan té

Tién trinh kiém dinh dugc tién hanh: kiém dinh
thang do cac nhan t6 bang Cronbach’a, phan tich
nhan t6 kham pha EFA (Exploratory factor analysis)
v6i ky thuat promax, tiép theo phan tich mé hinh céu
trac SEM (Structure Equation Modeling) bang
phuong phap CFA (Confirmatory Factor Analysis) dé
kiém dinh tinh hoi tu va phén biét ctia cac nhan to.

Phan tich nhén t6 kham phd EFA

Phén tich nhan t6 kham pha EFA duoc tién hanh
trén mau thir nhat voi 155 phan tir nham myc dich
danh gia thang do cac nhan t6. Két qua kiém dinh
Cronbach’s o cho két qua tbt trén tit ca cac bién
(0.7-0.81). Piéu nay cho thiy mdi quan hé chit ché
giita cac bién trong nhan t6. Két qua phan tich EFA
trén timg nhan t6 cho két qua giai thich tir 59% -
72% cho théy muc do biéu dién tdt cua cac truc
nhan té trén cac bién, két qua cu thé trong Bang 1.

Két qua phan tich EFA trén 25 bién doc 1ap bang
ky thuat ma tran quay promax hinh thanh 6 truc

Bang 2: Ma trin quay céc bién ddc 1ap

iy A = Nhén to
Bien nghién ciru Ma 1 2 3 1 5 6
1. Dung hang Viét Nam (VN) la m¢t cach the hién long yéu nudc TCl 712
2. D¢ VN ngay cang phat trién nguoi VN nén mua hang VN TC2 737
3. Tbi c6 thién cam véi san phdm ndi hon san phim nhap ngoai TC3 784
4. Téi tin rdng san pham noi pht hop v6i ngudi VN hon TC4 677
5. Tai thich ding hang VN vi tran trong van hoa VN TCS .650
6. Toi khong co thién cam véi san pham ngoai do yéu t5 lich sir TC6 672
7. Téi khéng thich nhimg 16i hanh xir khéng ding dén v&i cac chudn myc xa hoi CM1 630
8. Tbi ludn tin cac chuin muc xi hdi vén ¢ 1a ding dén CcM2 687
9. T6i luén cu xir trong khuon kho 18 giao phép tic CM3 701
10. T6i khong mudn thay d6i nép sdng hién tai CM4 710
11. Téi luén chon nhing san pham gia dinh t6i tin tuéng, goi y Gb1 575
12. Téi muahang VN vi gia dinh t6i thich/tin dung san pham VN Gb2 .674
13. T6i mua hang VN vi muén day con biét yéu nuéc Gb3 701
14. Moi ngudi xung quanh t0i thudng khuyén mua thyc phdm VN BT1 723
15. T6i mua hang VN vimudn t6 ra than thién, khong tach biét véi moi ngudi xung quanh BT2 .610
16. Tdi thuong hoc theo nhimg ngudi ni tiéng trong viéc mua thuc phim tré em BT3 .598
17. Chiing ta nén mua hang VN thay vi d& cac nudc khéc 1am giau trén lung ching ta VC1 .591
18. Ngudi VN khong nén mua hang ngoai vi gdy thiét hai cho doanh nghiép VN va gdy thit nghiép  VC2 .685
19. T6i s€ mua hang VN ngay ca khi c6 thiét hai vé kinh t& VC3 .736
20. Hang ngoai nén bj danh thué ning dé han ché nhap khau VC4 .700
21. Chi nén mua hang nhap ngoai khi khéng thé san xuét dugc VC5 .679
22. Nguoi VN nén mua hang VN san xuat thay vi mua hang nhap VC6 .634
23. T6i thuong mua thyc phim tré em theo chi dan ciia bac si hay céc chuyén gia y t&/ dinh dudng  TM1 778
24. Ban bé ludn 14 ngudn théng tin hitu ich cho t6i khi d4nh gi4 thyc phdm danh cho tré em ™2 .824
25. Téi thuong tham khao y kién trén céc din dan va mang xa hoi khi mua thuc phdm chotré em  TM3 .698
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Bang 3: Két qua kiém dinh thang do cic nhan t6

g}:‘;ﬁfﬁ; Ch}‘:ﬁgg‘m Sy thién cém (fifg“gj? Gia dinh thlji"’l?h’;o Y dinh mua
Chi-square/Df 4122 3464 5.117 4579 3.882 3464 3.68
GFI 0911 0.904 0.958 0.974 0.965 0.904 0.931
CFI 0978 0.946 0.961 0.988 0.936 0.946 0.912
RMSEA 0.082 0.088 0.075 0.065 0.047 0.068 0.042

nhan té ¢6 tri s6 dic trung (Initial Eigenvalues) 16n
hon 1, tuong tng véi gia thuyét trong mo hinh dé
Xuét, téng phuong sai trich dat 63,3%; cac trong )
nhan t6 déu trén mirc 0.5 (Bang 2).

Phdn tich nhén té khang dinh CFA

Theo Hair & cdng su (2006) thi khi kich thudc
mau du 16n, dé moé hinh phi hop véi dit lidu nghién
ctru thi cac gia tri kiém dinh can dat cac mirc sau:
Chi-square/Df<5; GFI > .90, CFI > .90, RMSEA <
0.1. Vi két qua kiém dinh mé hinh cho timg nhan
t6 trong bang 3 déu dat va gan dat yéu cau, vi viy
c6 thé dua ra cac két luan sau:

- Nhan té chi nghia vi chiung (VC) dam béo tinh
hoi tu.

- Nhan t6 chuan muc xa hoi (CM) dam bao tinh
hoi tu.

- Nhan t6 sy thién cam (TC) dam bao tinh hoi tu.

- Nhén t6 cam nhan hang noi (CN) dam bao tinh
hoi tu (sau khi da loai di bién CN1:Tbi thdy cac san
pham trong nudc c6 hudng dan st dung cu thé, dé
hiéu hon san pham nudc ngoai)

- Nhan té gia dinh (GD) dam bao tinh hoi tu.

- Nhan t6 nhom tham khao gém 2 nhén t6 con:
tham khao biéu tugng (BT) va tham khao chuyén
mén (TM) hé sé twong quan ciia 2 nhan té nay dudi
0.5 voi p<0.05. Vay c6 thé két luan nhan t6 nhom
tham khao dam bao tinh phan biét va hai tu.

- Nhan t6 Y dinh mua (YPM) dam béo tinh hoi
tu.

Phan tich mé hinh cdu tric- Structural Equa-
tions Modeling (SEM)

Két qua kiém dinh mdi tuong quan tuyén tinh
giita cac nhan t6 doc 1ap v6i hai nhan t6 phu thude
con lai 1a CN va YBDM trong Bang 4 cho thay nhan
t6 chuidn muc xa hoi (CM) khéng c6 mdi twong
quan v&i nhan t6 cam nhan hang noi (CN) va y dinh
mua (YDM). Két qua phén tich hdi quy bdi giira hai
nhan t6 CN va YPM véi cac bién doc 1ap con lai
ciing cho két qua 1a nhan t6 CM khéng c6 ¥ nghia
théng ké. Vi hai ly do trén nhan t6 chuan muc xa hoi
CM duoc loai khoi mo hinh.

Trong md hinh cau tric téng quat (Hinh 2) két
qua kiém dinh mé hinh nhu sau: Chi-square/Df =
4.07; GFI = 0.943; CFI = 0.923; RMSEA = 0.060.
Theo Hair & cong su (2006) thi khong c6 mot gia tri
tuyét d6i dé khang dinh mé hinh nghién ciru phu
hop véi dir liéu thi truong. Cac két qua kiém dinh
ctia md hinh phu thudc vao ting tinh hudng nghién
ctru cu thé cac yéu t chinh can tinh dén d6 1a kich
thudc mau, sb lugng bién nghién ctru, mic do biéu
dién ctia cac nhan t. Trong mé hinh cau tric tong
quat nay cac chi s6 kiém dinh mé hinh déu cho thay
mo hinh nghién ctru phut hop véi dir liéu diéu tra.

Két qua kiém dinh gia thuyét trong Bang 5 cho
thdy cam nhan hang ndi dwoc coi 1a bién trung gian

Bing 4: Ma trin twong quan (Pearson Correlation) giita cic nhan tb

Nhén tb VC CM TC GD BT ™ CN YDM
vC 1
CM 064 1
TC .100 025 1
Gb 088 015 837 1
BT .063 .026 494 514 1
™ 023 -.025 206 213 272 1
CN 072 .009 620 559 402 .159 1
YDM 101 .009 642 591 337 .192 646 1
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Bang 5: Két qua kiém dinh gia thuyét

Gia thuyét M&éi quan hé Trong sb (Standardized Regression Weights) Gia tri-P Két luan
H1 CN—YBPM 44 ok Chép nhan
H2A VC—YDM 17 ok Chép nhan
H2B VC—CN 31 ok Chép nhan
H3A CM—YDBM Loai
H3B CM—CN Loai
H4A TC—YDPM 41 ok Chép nhan
H4B TC—CN 61 ok Chép nhan
H5 Gb—-YPM .19 ok Chép nhan
H6A BT—YDPM 20 ok Chép nhan
H6B TM—YDPM 13 003 Chép nhan

¢6 tac dong manh dén ¥ dinh mua (YPM) thuc
phém tré em ndi voi trong s6 0.44; chu nghia vi
chung (VC) ¢6 tac dong yéu dén y dinh mua (YDM)
thuc ph.'flm tré em nodi voi trong $6 0.17; tuy nhién
VC lai c6 tac dong kha manh dén cam nhéan tich cuc
vé hang noi (CN) vdi trong s 0.31; chuin muc xa
hoi khéng co tac dong dén ¥ dinh mua (YPM) thuc
phim tré em ndi ciing nhu cam nhan tich cuc vé
hang ndi (CN); su thién cam (TC) cé tac dong manh
dén y dinh mua (YPM) thyc pham tré em ndi véi
trong s6 0.41; déng thoi TC c6 tac dong rat manh
dén cam nhan tich cuc vé hang ndi (CN) voi trong
s0 0.61; tham khao tir gia dinh (GD) c6 tac dong yéu
dén y dinh mua (YPM) thyc pham tré em ndi véi

trong $6 0.19;: nhom tham khéao duoc chia thanh hai
nhém nho 14 tham khao biéu twong (BT) va tham
khao chuyén mén (TM), trong sb tac dong cua hai
nhan t6 nay dén ¥ dinh mua (YPM) thuc pham tré
em ndi voi trong s6 theo thir tu 14 0.20 va 0.13. Cac
két qua nay kha tuong ddng voi cac nghién ciru da
cong bb trén thé gioi.

4.2. So sanh giita Ha Nji — Pa Ning — TP. Ho
Chi Minh

Y nghia ciia viéc so sanh 3 thanh phd 1 dé danh
gi4 sy khac biét vé cac nhén t6 ciing nhu mire do tac
dong cua cac nhan t6 dén ¥ dinh mua thuc pham tré
em. Trong nghién cuu nay, tac gia thuc hién phan
tich cdu truc da nhom theo thude tinh viing khao sat:

Hinh 2: Mé hinh céu tric tuyén tinh
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Ha Noi — DPa Ning — TP. H5 Chi Minh. Thu tuc tién
hanh theo Tho & Trang (2007) la xay dung mo hinh
kha bién, va mé hinh bat bién (timg phéan) sau d6
kiém dinh Chi-square dé so sanh giita 2 mo hinh.
Trong md hinh kha bién, cac tham sé udc luong
trong mo6 hinh cua cac nhom khong bi rang budc.
Trong mé hinh bét bién, thanh phan do luong khong
bi rang budc nhung cac mdi quan hé giita cac khai
niém trong mo hinh nghién ctru dugc rang budc cod
gi4 tri nhu nhau cho tit ca cac nhom (rang budc ca
ba ving Ha Noi — Pa Ning — TP. Hb Chi Minh cé
trong s6 hdi quy 1a nhu nhau).

Két qua phan tich da nhém cho thiy hai mé hinh
kha bién va bit bién timg phan ciia ba nhom nguoi
tiéu dung tai Ha Noi — Da Nang — TP.HCM déu phu
hop v6i dit liéu thi truong. Két qua kiém dinh Chi-
Square su khac biét cac chi tiéu twong thich gitra mo
hinh kha bién va bat bién timg phan cho thiy su
khéc biét gitra hai m6 hinh ¢ ¥ nghia thong ké (p =
0.0001 < 0.05). Vi thé, mé hinh kha bién dugc chon
va cho phép két luan co sy khac nhau giita nguoi
tiéu dung hang thyc phim tré em sinh séng ¢ Ha
Noi — Pa Néng — TP.HCM trong y dinh mua mua va
st dung thyc phém tré em.

Bang 6 cho thiy nhan t6 cam nhan hang noi 1a
yéu t6 tac dong manh nhat dén y dinh mua trong dé
nguoi Da Ning va TPHCM c6 trong sb tac dong &
mirc cao nhét twong tng 0.51 va 0.49, ngudi Ha Noi
¢6 muc tic dong thap hon han ¢ muc 0.33. Vay co
thé két luan y dinh mua thyc pham tré em ctia nguoi
Pa Ning va TP.HCM bi tac dong manh hon boi yéu
t6 cam nhan vé dic diém san pham phu hop véi nhu
cau cua khach hang so v&i ngudi tidu dung Ha Noi.

V& chu nghia vi chung trong tiéu ding cua ngudi
Ha Noi va Pa Néng c6 tinh than vi chung cao hon
trong viéc hinh thanh ¥ dinh mua. Y dinh mua thuc
pham tré em cua nguoi dan tai TP. HO Chi Minh it
chiu anh huéng. Pic diém nay ciing c6 két qua
twong ty khi xét dén tac dong cta chu nghia vi

chung dén cam nhan hang ndi, tuy nhién trong sb
tac dong ctia cht nghia vi ching dén cim nhan hang
noi 1a kha cao & Ha N6i 0.41 va Pa Néng 0.39. Yéu
t thién cam 1a mot trong nhitng yéu té tac dong
manh nhat dén ¥ dinh mua hang thyc pham tré em
trong d6 ngudi dan tai TP.HCM rét coi trong yéu to
nay khi hinh thanh y dinh mua véi trong sb dat 0.49,
Ha Noi c6 gid tri thap nhét so véi muc tong hop
chung 0.27, ngudi Pa Nang c¢6 miic cao hon do6i
chut so v&i mae chung 0.45. Sy thién cam cling cé
tac dong rat manh d&én mic do cam nhan ddi véi
thuc phém tré em noi, trong d6 cam nhan hang noi
ctia nguoi dan tai TP.HCM chiu tac dong rat manh
cua su thién cam vdéi trong ) dat 0.75, nguoi Ha
Noi va Pa Néng ciing c6 trong sd cao trong mdi
quan hé nay dat twong tng 13 0.42 va 0.59. Nhan t6
gia dinh tac dong dén y dinh mua ciia Pa Ning duoc
danh gia cao nhét vai trong s6 dat 0.28, TP.HCM c6
gi4 tri thdp nhét 0.15, Ha Noi c6 mic gin ngang
bang voi mirc chung 0.18. Nhan t6 tham khao bicu
tugng tac dong dén y dinh mua c6 trong sé thap nhat
tai Pa Nang 0.11, ngudi TP.HCM coi trong gid tri
biéu tugng hon véi trong s dat dugc 12 0.26, nguoi
Ha Noi ¢6 mirc cao hon déi chut so véi mic chung
0.23. Nhén t) tham khéo chuyén mén tac dong dén
¥ dinh mua khong c6 sy khac biét nhidu giita ba
thanh phd trong d6 Ha Noi, Pa Ning & mic 0.15 va
0.14, TP.HCM ¢ muc 0.10.

4.3. So sanh vdi cac nghién cvru khdc tai Viét Nam

Céc nghién ciru & Viét Nam lién quan dén chu
nghia vi chung trong tiéu dung, y dinh mua hang
ndi, mo hinh cac yéu tb tac dong dén ¥ dinh mua
hang ndi, khuyén khich nguoi Viét dung hang Viét
1a kha phong phi trong nhiéu linh vuc nhu y dinh
mua hang trén mang, cac yéu tb tac dong dén hanh
vi mua nudc uéng dong chai, san pham thoi trang
may sidn nam,... Trong d6 phai ké dén nghién ctru
Nguyen & cong su (2008) nghién ctru tac dong cua
chu nghia vi chiing trong tiéu dung va su nhay cam

Bing 6: Trong s6 trong md hinh tong quat cia Ha Noi — Pa Ning — TP.HCM

Gia thuyét M&éi quan hé Ha Nai Pa Ning TP.HCM Téng hop
HI CN—YDM 33 51 49 44
H2A VC—YDM 24 25 .09 17
H2B VC—CN 41 39 16 31
H4A TC—YDM 27 45 49 41
H4B TC—CN 2 59 75 61
H5 GP—YPM 18 28 15 19
H6A BT—YDM 23 11 26 20
H6B TM—YDM 15 14 10 13
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van héa dén viée tidu ding hang ndi. Nghién ciru chi
ra rang chi nghia vi chung trong tiéu ding cua
nguoi Viét co6 tac dong tiéu cuc dén cam nhan hang
ngoai, tac dong tich cuc dén cam nhén hang ndi va
y dinh mua hang ni. Mirc d¢ nhay cam van hoéa co
mdi quan hé tich cyc dén san pham ngoai nhap
nhung lai khong c6 quan hé véi chu nghia vi chung
trong tiéu dung. Hon nira, tac dong cua chi nghia vi
chung dén y dinh mua khong c6 su khac biét gitia
loai san phﬁm, thu nhap, gidi tinh va trinh do hoc
van nhung lai ¢6 sy khac biét theo Itra tudi. Nhu vay
nghién ctru hién tai bo sung mot s van dé khéc tac
dong dén cam nhan hang ndi va ¥ dinh mua hang
ndi do6 1a sy thién cam, gia dinh va nhém tham khao
va c6 su khac biét gitra Ha Noi — Da Ning - H6 Chi
Minh d6i véi cac yéu t6 tac dong nay.

5. Két ludn

Nghién ctru nay chi ra nhidu goi ¥ cho cac nha
quan trj marketing trong linh vuc thuc pham tré em
tai Viét Nam. Trudc tién, trong mé hinh téng quat cac
nha quan tri marketing thy dwoc mirc d6 quan trong
tac dong dén yéu t6 ¥ dinh mua cua khach hang, tir
do giup xay dung chién luoc marketing tic dong dén
cac yéu t6 theo thir tur quan trong: cam nhan hang ndi,
su thién cam, tham khao biéu tuong, gia dinh, chu
nghia vi chung trong tiéu dung, tham khao chuyén
mon,; déng thoi dé tac dong dén su cam nhan cua
khach hang thi sy thién cam véi hang ndi duoc coi la
quan trong nhat sau dén chu nghia vi ching.

Dbi véi nhan t§ cam nhan hang noi, cac ndi dung
doanh nghiép can quan tim 1a: gia ca hop 1y, thong
tin déy dd, sy san co va thuan tién khi mua va su bao
dam ctia nha san xuit trong nude. Pbi v6i nhan th
su thién cam, cac ndi dung doanh nghiép can quan

tam la: ton vinh long yéu nudc, gia tri van hoa
truyén thong Viét Nam, loi ich cho dat nuée khi tiéu
dung hang Viét. Bdi voi nhan tb chii nghia vi chiing,
cac noi dung doanh nghiép cin quan tim la: ton
vinh tinh ty ton déan tc, hanh vi tiéu dung c6 trach
nhiém véi cac doanh nghi¢p, ngudi lao dong tai Viét
Nam, tao tdm ly so sanh, phan biét ddi xur, ky thi
hang ngoai. Cac yéu t6 khac nhu gia dinh, nhom
tham khao thi tiiy theo ddc diém cua cac san pham,
khach hang, ngudn luc dé doanh nghiép co thé tac
dong vao céc ca nhan trong gia dinh cac nhém tham
khao cu thé.

Khi thdm nhap vao tung thi truong Ha Noi, Da
Néng va TP.HCM, két qua nghién ctru nay gitp nha
quan tri marketing thdy dugc su khac biét giita ba
thi truong nay tor d6 xay dung duogc cac chinh sach
marketing phii hop cho ting thi truong. Cu thé, do
la véi thi truong Ha Noi v dinh mua cia khach hang
chiu chi ph6i manh hon murc chung bai cac yéu t6
chu nghia vi ching, tham khao biéu tuong, tham
khao chuyén moén; cac nhan td su thién cam, gia
dinh, sy cam nhan lai c6 muc quan trong thép hon
mirc chung. Thi truong Pa Ning y dinh mua cla
khach hang chiu chi phdi manh hon muc chung boi
cac yéu t6 chu nghia vi chung, sy thién cam, gia
dinh, sy cam nhén, tham khao chuyén mon; trong
khi d6 yéu t6 tham khao biéu tuong lai c6 mirc quan
trong thip hon mirc chung. Thi trudng tai TP.HCM,
¥ dinh mua cua khach hang chiu chi phdi manh hon
muc chung boi cac yéu td su thién cam, tham khao
biéu tuong, su cam nhan; cac nhan t6 chu nghia vi
chung, gia dinh, tham khao chuyén moén lai c6 muc
quan trong thap hon murc chung.CJ

Loi thira nhén/cam on: Nghién cieu nay dwoc tai tro boi Quy phat trién khoa hoc va céng nghé quoc gia

(NAFOSTED), 56 114.3-2011.16
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